PEDAGOGY
OF
COMMERCE

Dr. Sarfaraz Ahmad

M.Com., M.Phil. (Commerce),
M.A. (Economics), M.Ed., Ph.D. (Teacher Education)

Assistant Professor
Department of Teacher Education (B.Ed.)
Halim Muslim P.G. College, Kanpur, UP, India



PEDAGOGY OF COMMERCE
Copyright© : Dr. Sarfaraz Ahmad
Publishing Rights® : VSRD Academic Publishing
A Division of Visual Soft India Pvt. Ltd.

ISBN-13: 978-93-91462-25-3
FIRST EDITION, JANUARY 2022, INDIA

Printed & Published by:
VSRD Academic Publishing
(A Division of Visual Soft India Pvt. Ltd.)

Disclaimer: The author(s) are solely responsible for the contents compiled in this book.
The publishers or its staff do not take any responsibility for the same in any manner.
Errors, if any, are purely unintentional and readers are requested to communicate such
errors to the Authors or Publishers to avoid discrepancies in future.

All rights reserved. No part of this publication may be reproduced, stored in a retrieval
system or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording or otherwise, without the prior permission of the Publishers & Author.

Printed & Bound in India

VSRD ACADEMIC PUBLISHING
A Division of Visual Soft India Pvt. Ltd.

REGISTERED OFFICE
154, Tezab mill Campus, Anwarganj, KANPUR—208003 (UP) (IN)
Mb:9899936803, Web: www.vsrdpublishing.com, Email: vsrdpublishing@gmail.com

MARKETING OFFICE
340, FF, Adarsh Nagar, Oshiwara, Andheri(W), MUMBAI-400053 (MH) (IN)
Mb:9956127040, Web: www.vsrdpublishing.com, Email: vsrdpublishing@gmail.com



http://www.vsrdpublishing.com,
mailto:vsrdpublishing@gmail.com
http://www.vsrdpublishing.com,
mailto:vsrdpublishing@gmail.com

PREFACE
The primary goal of Teacher-Education is to
prepare teachers for quality education. This is
possible only by enhancing teaching skill and
familiarizes the latest pedagogy of teaching
among teaching fraternity.

To get the above-mentioned goal in Commerce
discipline this book is designed. It is written with
the hope to import knowledge among the teachers
of Commerce discipline how to maintain effective
teaching in class room.

This book is being produced keeping in mind for
B.Ed. course in Commerce Teaching, prescribed
by NCTE and implemented by various
universities. I did not claim that it is an
exhaustive account of Commerce Teaching in
B.Ed. but only a little effort to bring the scattered
material on the same.

In completing this task, I have turned many
pages of the helping book, e-content, journals
and magazines. I have made an effort to make it
flawless but if any mistake is found either in
spelling or collecting data, I will improve it in my
next edition. For it I need the supports and
fruitful advises of the teachers and students who
are constructive critics in my eye. Without your
feedback my endeavor will be only endeavor, it
will come on the ground of reality with your
fruitful and magnificent advices.

I hope that the book will fulfill the needs of
students and teachers and it will also meet with

the objective it has written for.
Sarfaraz Ahmad
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